


 
 
 
INDOFOOD’S FIRST HALF 2008 FINANCIAL RESULTS 
 

Jakarta, August 29, 2008 – PT Indofood Sukses Makmur Tbk (“Indofood”; IDX: INDF) today announced its 

financial results for the first semester ended June 30, 2008.  Indofood reported consolidated net sales of 

Rp18.92 trillion, a 53.8% increase compared to Rp12.30 trillion in same period last year.  

 

Consumer Branded Products Strategic Business Group (SBG), which includes Noodles, Food Seasonings, 

Snack Foods and Nutrition & Special Food, posted 30.3% growth in total sales. Bogasari, Agribusiness and 

Distribution SBGs registered growth in total sales of 42.3%, 137.4% and 28.5% respectively during the 

period in review. 

 

Gross profit increased 88.9% to Rp4.87 trillion, primarily due to higher sales registered by all SBGs. Gross 

margin increased to 25.8% from 21.0%. Operating profit rose 159.4% to Rp2.58 trillion, and operating 

margin increased to 13.6% from 8.1%. Net profit improved to Rp827.45 billion from Rp367.18 billion, while 

core profit increased to Rp842.29.billion from Rp383.43 billion.  

 

Gross and net gearing ratios was 1.86 and 1.22 times. 

 

Anthoni Salim, the President Director and Chief Executive Officer of Indofood, said: ” The high inflationary 

environment resulting from high commodity and prices in the first semester of 2008 has affected the 

consumer purchasing power, especially in the lower end segment. This has led to lower demand for 

consumer branded products in this segment. Indofood, as Indonesia’s leading processed food company is 

committed to providing quality products at affordable prices to our customers throughout Indonesia. We will 

relentlessly focus our efforts to improve efficiency to deliver better services, products and performance to 

our stakeholders”.   

 
-END- 

 

 

 
 
 
 
 



 
 
 
About PT Indofood Sukses Makmur Tbk  
 
PT Indofood Sukses Makmur Tbk (“Indofood”) (IDX: INDF) is a leading processed food company in 

Indonesia. Indofood provides total food solutions through its four strategic business groups: consumer 

branded products (CBP), Bogasari (flour producer), agribusiness, and distribution. Indofood’s strongest 

legacy today is the strength of its brands, many of which have been companions to the people of Indonesia 

for nearly two decades. These include a variety of brands of instant noodles (Indomie, Supermi and Sarimi), 

wheat flour (Segitiga Biru, Kunci Biru and Cakra Kembar), cooking oils (Bimoli), margarine (Simas) and 

shortenings (Palmia). Indofood brands continue to be the market leaders in their specific segments with a 

reputation for quality and value for money that remains unrivalled.  

 

 

 

For further information, please contact: 

Burson-Marsteller 

Prelia Moenandar/Putri Dewanti 

Tel: (021) 251 5060 ext. 163/165 

Email: prelia.moenandar@bm.com/ putriariani.dewanti@bm.com 



 




