
 
 
 
 
Monday, 31 March 2008 
 
INDOFOOD’S FULL YEAR 2007 FINANCIAL RESULTS 
 
The attached press release is released today in Jakarta by Indofood, in which the First Pacific 
Group holds an economic interest of 51.5 per cent. 
 
Indofood is the premier processed-foods company in Indonesia. It is based in Jakarta, and is 
listed on the Indonesia Stock Exchange.  Through its four strategic business groups, Indofood 
offers and distributes a wide range of food products throughout Indonesia: Consumer Branded 
Products (noodles, baby foods, snack foods and food seasonings), Bogasari (flour and pasta), 
Agribusiness (cooking oils, margarine and shortening) and Distribution. Indofood is one of the 
world's largest instant noodles manufacturer by volume, and the largest flour miller in 
Indonesia. Indofood's flourmill in Jakarta is one of the largest in the world in terms of 
production capacity in one location. It also has an extensive distribution network in the 
country. Further information on Indofood can be found at www.indofood.co.id. 
 
 

*       *       * 
 
 
For further information, please contact: 
 
Werianty Setiawan Tel:   (62-21) 5795 8822 ext 1253 
Head of Investor Relations 
 
 
 

http://www.indofood.co.id/
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PRESS RELEASE 

  
INDOFOOD’S FULL YEAR 2007 FINANCIAL RESULTS 
 
Jakarta – 31 March 2008 – PT. Indofood Sukses Makmur Tbk. (“Indofood”) today reported 
financial results for the year ended December 31, 2007.  Anthoni Salim, President Director and 
Chief Executive Officer, said : “2007 has been a year of significant achievement. We expanded 
our plantations through the acquisition of PP Perkebunan London Sumatra Indonesia Tbk 
(Lonsum), while strengthening our operations in other businesses. The acquisition of Lonsum 
allows us to move toward self sufficiency in our CPO requirements and expanded our business 
beyond oil palm plantation; hence the Edible Oils & Fats Group has been renamed as 
Agribusiness Group. With the significant increase in CPO price, Agribusiness Group performed 
extremely well. Nonetheless 2007 also has been a tough year for our Consumer Branded 
Products Group, despite the strengthening of operations. Unprecedented rise of key raw material 
and fuel prices in the face of weak purchasing power negatively impacted its performance”. 
 
Consolidated net sales grew 27.0% to Rp27.86 trillion from Rp21.94 trillion in 2006, resulting from 
the growth in sales across most of the Strategic Business Group (SBG). Consumer Branded 
Products which includes Food Seasonings, Snack Foods, and Nutrition & Special Foods 
Divisions; Bogasari, Agribusiness; and Distribution SBG posted sales growths of 15.3%, 29.1%, 
64.4%, and 16.9%. 
 
Operating profit increased 46.8% to Rp2.89 trillion with operating margin improving to 10.4%, 
compared with Rp1.97 trillion and 9.0%, respectively in 2006. 
 
Net income rose significantly to Rp980.36 billion or Rp115 per share, from Rp661.21 billion or 
Rp78 per share in 2006, despite higher minority interest as a result of placement and listing of 
IndoAgri shares on the Singapore Stock Exchange in February 2007. Core profit increased to 
Rp1,18 trillion from Rp768.15 billion in 2006. 
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Net cash provided by operation was Rp2.50 trillion, compared with Rp1.54 trillion in 2006, driven 
by strong operating profit growth.  
 
The leverage ratio increased with gross and net gearing ratios recorded at 1.74 times and 1.10 
times (December 31, 2006: 1.44 and 1.08 times), mainly due to higher debt incurred to finance 
the Lonsum acquisition.  
 
Mr. Salim further stated : “Indofood as a “Total Food Solutions” company, supported by four 
complementing Strategic Business Groups is more resilient to cope with the volatility of 
commodity prices; hence deliver stable performance and sustainable growth in the future”.   
 
PT. INDOFOOD SUKSES MAKMUR Tbk 
Board of Directors 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 




