
 
 
 
 
Wednesday, 31 October 2007 
 
INDOFOOD’S NINE MONTHS FINANCIAL RESULTS ENDED SEPTEMBER 30, 2007 
•  CONSOLIDATED NET SALES GREW 22.7% 
•  GROSS AND OPERATING PROFIT UP 14.3% AND 18.3% 
•  NET INCOME GREW 35.0% TO RP683.3 BILLION 
•  CORE PROFIT INCREASED 24.8% TO RP704.6 BILLION 
 
The attached press release is released today in Jakarta by Indofood, in which the First Pacific 
Group holds an economic interest of 51.5 per cent. 
 
Indofood is the premier processed-foods company in Indonesia.  It is based in Jakarta, and is 
listed on the Jakarta and Surabaya Stock Exchanges. Through its four strategic business 
groups, Indofood offers a wide range of food products: Consumer Branded Products (Noodles, 
Nutrition and Special Foods, Snack Foods and Food Seasonings), Bogasari (flour and pasta), 
Edible Oils and Fats (Plantations, Cooking Oils, Margarine and Shortening) and Distribution. 
Indofood is one of the world’s largest instant noodles manufacturer by volume, and the largest 
flour miller in Indonesia. Indofood’s flourmill in Jakarta is one of the largest in the world in 
terms of production capacity in one location. It also has an extensive distribution network in 
the country.  Further information on Indofood can be found at www.indofood.co.id. 
 
 

*       *       * 
 
 
For further information, please contact: 
 
Werianty Setiawan Tel:   (62-21) 5795 8822 ext 1253 
Head of Investor Relations 
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• CONSOLIDATED NET SALES GREW 22.7% 

• GROSS AND OPERATING PROFIT UP 14.3% AND 18.3% 

• NET INCOME GREW 35.0% TO RP683.3 BILLION 

• CORE PROFIT INCREASED  24.8% TO Rp704.6 BILLION 

 
 
Jakarta, October 31, 2007 – PT Indofood Sukses Makmur Tbk (“Indofood”) today 

announced its financial results for the nine-month period ended September 30, 

2007, reporting consolidated net sales of Rp19.67 trillion, a 22.7% increase 

compared to Rp16.04 trillion for the same period last year.  

 

Anthoni Salim, the President Director and Chief Executive Officer of Indofood 

commented :  “For the last few months the food industry globally has been 

greatly impacted by the unprecedented increase of raw material and fuel costs. 

Despite these challenges, Indofood is able to deliver double digit growth in gross 

and operating profit through the combination of sales volume growth in most of 

the divisions, the ability to adjust the selling prices of some of the products and 

continuing cost efficiency programs. The Consumer Branded Products group 

continues to be negatively impacted by the rising input costs.  However, our 

integrated business model with four streamlined strategic business groups 

enables us to deliver exemplary results under tough market conditions”. 

 

Gross profit increased 14.3% to Rp4.32 trillion from Rp3.78 trillion, while gross 

margin declined to 21.9% from 23.5%. Operating profit grew 18.3% to Rp1.74 

trillion from Rp1.47 trillion. Nonetheless, operating margin declined to 8.8% from 

9.2%. 

 

 



 
 

 

 

 

Net profit continued to improve to Rp683.3 billion from Rp506.1 billion, principally 

due to the improvement in operating profit as well as reduction in net interest 

expense. Core profit increased 24.8% to Rp704.6 billion from Rp564.4 billion.  

 

 

PT INDOFOOD SUKSES MAKMUR Tbk 

Board of Directors 



 


