
 
 
 
 
Thursday, 27 April 2006 
 
INDOFOOD’S FIRST QUARTER 2006 FINANCIAL RESULTS 
Net sales grew 14.3% to Rp.4.9 trillion; Net income up 48.3% to Rp.173.9 billion 
 
The attached press release was released today in Jakarta by Indofood, in which the First 
Pacific Group holds an economic interest of 51.5 per cent. 
 
Indofood is the premier processed-foods company in Indonesia, which offers total food 
solutions to its customers. It is based in Jakarta, and is listed on the Jakarta and Surabaya 
Stock Exchanges. Through its four major business units, Indofood offers a wide range of food 
products: Consumer Branded Products (Noodles, Food Seasonings, Snack Foods, and 
Nutrition and Special Foods), Bogasari (flour and pasta), Edible Oils and Fats (Plantations, 
Cooking Oils, Margarine and Shortening) and Distribution. Indofood is considered as one of 
the world’s largest instant noodles manufacturer by volume, and the largest flour miller in 
Indonesia. Indofood’s flourmill in Jakarta is one of the largest in the world in terms of 
production capacity in one location. It also has an extensive distribution network in the 
country.  Further information on Indofood can be found at www.indofood.co.id. 
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For further information, please contact: 
 
PT INDOFOOD SUKSES MAKMUR TBK 
Djoko Wibowo Tel:   (62-21) 522 8822 ext. 134 or 790 
Head of Investor Relations Division    
 
 



 
Press Release 
 

INDOFOOD’S FIRST QUARTER 2006 FINANCIAL RESULTS 
• Net sales grew 14.3% to Rp.4.9 trillion ; 
• Net income up 48.3% to Rp.173.9 billion 

============ 
 

Jakarta, April 28th 2006. The Board of Directors of Indofood announced today its  operating 
results for the first quarter ended March 31, 2006 with net sales surging  to Rp.4.9 trillion, a 
14.3% growth over the same period last year. Export revenues of  US.Dollar 60.8 million (or 
11% of total sales) was achieved. The increase is attributed mainly to increases in both sales 
volumes and revenues of Noodles of 19.0% and 17.6%, respectively.  
 
Sales contributions by the strategic business groups were : Consumer Branded Products : 
39% (of which Noodles is 34%), Bogasari : 33%, Edible Oils & Fats : 15%, and Distribution : 
13% (1Q05 : 37%, 38%, 14% and 11% respectively).  
 
Several factors, particularly the effect of the increase in fuel cost in late 2005 which caused 
increases in production and transportation costs, and increase in raw material costs affected 
both gross and operating margins, causing these to decline to 21.9 % (1Q05 : 25.3%) and 
8.8% (1Q05 : 11.2%), respectively.  
 
On the positive side, net income increased 48.3% to Rp.173.9 billion (1Q05 : Rp.117.3 billion). 
The strengthening of the rupiah in the first quarter 2006 resulted in net foreign exchange 
gains of Rp.125.0 billion for the Company. Together with lower interest expenses and other 
financing charges, the net profit for the first quarter of 2006 improved significantly.  
 
The Company’s total assets as of March 31, 2006 remained unchanged at Rp.14.8 trillion, 
whereas shareholders’ equity slightly increased to Rp.4.5 trillion (Dec.31, 2005 : Rp.4.3 
trillion). 
 
Outstanding US Dollar denominated debts as of March 31, 2006  increased to around 
US.Dollar 212 million, due mainly to the increase of Trust Receipts Payable of           
US.Dollar 30.4 million (Dec.31, 2005 : US.Dollar : 190.6 million). However, the Company’s 
total outstanding debts in Rupiah equivalent remains about the same at Rp.6.8 trillion  
(Dec.31, 2005 : Rp.6.8 trillion), mainly due to the Rupiah appreciation.   As a result, Debt to 
Equity ratio slightly improved to 1.52 times (Dec.31, 2005 : 1.59 times), while Net Gearing 
ratio improved to  1.30 times (Dec.31, 2005 : 1.36 times). 
 
On the planned redemption of outstanding 10.375% Eurobond totaling US.Dollar 143.7 
million at the end of March 2006, following the decision of the UK High Court issued in early 
March 2006 in favor of Indofood’s appeal, the Company will proceed with the redemption, 
once all required legal procedures have been completed.  
 
The Board of Directors added : "We are confident that Indofood is well positioned to face 
present or future challenges with its strong & diversified businesses and market leading 
brands, provided that macro economic conditions remains conducive. Continuous product 
innovation, prudent management of debts, as well as the implementation of significant 
changes in the supply and distribution chains, improvement in operating systems & 
procedures, and manpower rationalization will make the Company more effective and 
efficient in its operations, thereby delivering better results”.  
 
Indofood's Annual General Meeting is scheduled to be held during first week of June 2006 
and it is the intention of the Board of Directors to propose dividend payments from the 2005 
net income. 
 
Jakarta, April 28, 2006                      PT INDOFOOD SUKSES MAKMUR Tbk 
                                                                 THE BOARD OF DIRECTORS      



 




